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Method of Evaluation:

Evaluation will be based on individual involvement throughout the course. High scores will be awarded to those
who 1) actively engage with the instructor and other members of the course, 2) show leadership and take an
active role in all activities, 3) energetically express their opinion on all topics covered, 4) successfully complete
all individual tasks and group activities. Advanced English ability is not a necessary part of this evaluation

Criteria of Evaluation:

Class Grades will be awarded as follows; A Grade between 80-100, B Grade — 70-79, C Grade — 60-69, D
Grade — 59 and below. 1) Active participation and eager involvement in group activities and discussions will be
50% of your final score. Higher scores will be awarded to those who eagerly contribute their thoughts and
opinions throughout the course with the instructor and the other class members. High scores will also be
awarded for individual initiative and motivation, as well as eagerness to lead and work energetically with others.
2) Presentation to the class will account for final 50% of your score. Higher scores will be awarded to those
who display creativity and confidence while presenting their ideas to your groups and to the class, in particular
for the “SWOT analysis”, “Putting Your Skills to Work”, “Managing Risk”, and any other presentation
opportunities. Please note, there will be no written test or examination during this course and all scores will
come from the above it
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